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American Icon

An internationally beloved luncheon meat gains new noteriety with the creation

of the SPAM™ Musuem and an office building for Hormel Foods By Camille LeFevre

sidered a delicacy In Korea, will soon be

on McDonald's breakiast menus
throughout Hawall and inspired a famaus
skit on “Monty Python's Flying Clrcws.” It Is
SPAM®, of course, the pink-mottled lun-
cheon meat in the rectangular blee and vel-
low can, introduced to the world by Hormel
Foods in 1937,

Mearly a3 iconic as apple pie, the Ameri-
can processed-food product has gamered le-
ghons of fans and prompted countless jokes.
There’s no denying the power of SPAM, At
the June 16 opening of the new SPAM™ Mu-
stum in Austin, designed by Paulsen Archi-
tects, Mankato, 30,000 people attended fes-

I! kept World War 11 soldiers fed, B con-

tivitles headlined by NBE-TV news anchos
Tom Brokaw and featuring & cookodl by TV
moms Barbara Billingsley (“Leave It ia
Beaver”), Marion Ross (“Happy Dayva™) and De-
bra fo !FI.1.|||,:||,:| (" That "7k Show "),

l'l.'r]:l.'lln Ity culturally .1|:||:||:|.|-|ar|d.|.|.' that the
SFAM Museum and Hommel Foods Corpora-
thon Corporate Heacquarters south are hoaseld
in a former Kmart, For Homnel Foods execu-
tives, practical con<erms drove the declslon.
“We didn't want 12 bulld new and needed
spmmething in relatively short order,” explains
Larry PMeil, vice prestdent of engineering,
Hormel Foods. “Acstin s 2 relatively small
community. 40 we had a Hmited number of
butldings to choose from.”



The old Kmart was close to the existing cor-
porate office and 1-90, had adequate square
footage and was easily adaptable. For the de-
sign team, the challenge was “how we could
modify the exterior to convey, first, the image
of Hormel Foods as a corporate entity and, sec-
ond, a lighter, more playful image for the mu-
seum,” says Bryan Paulsen, AIA, principal,
Paulsen Architects.

The design concept Paulsen chose was of a
historic farmers’ market. Research from farmer’s
markets throughout the United States and
Canada indicated masonry buildings with gable
roofs, arched windows and high volumes of in-
terior space. “They were grand old buildings
with lots of light and brick,” Paulsen says.

The image seemed appropriate for the agri-
culture-based Fortune 500 company and re-
flected southern Minnesota’s ties to a farm-
based economy. In addition, the Paulsen team
discovered the site had once been used as a
farmers’ market. Furthermore, downtown
Austin—located a block away—hosts the com-
munity’s current farmers’ market on week-
ends. For all of these reasons, the “old-market
concept seemed appropriate,” Pfeil says.

On the north end of the 77,000-square-foot
building, the former auto-service wing of the
Kmart was a natural for the museum. The exte-
rior of the 24,000-square-foot museum features

E
:

The north end of an abandoned
Kmart (top) was converted into
the farmers’-market-style SPAM™
Museum, with colorful interiors
that include a lobby with a cyber
café (above) and corridors leading
to interactive exhibits (left).
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Floor plan
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the red brick, arched wiindows and gable moof
reminiscent of an old famerd” masket. A Dlue-
mictal ronf and awmings, in conjunclion with
hlue and }h_'llmv sipnage, repeEsent thie coloes of
thi SPAM logo.

The design inchuded raising a portion of the
oo I thie subo bay and emoving & commer of
the budlding o create the high specious muse-
i ernry. (i J:JI[L'IU!I#, e imnuseim, visitorn
s thineaigh & COvber cale where thiey can acoess
Horme] Foods™s Web page. They can browse in
the gift skwop, visit the auditorum and pameo-
pate ina quis show, don white rocks and hard
hats and work on 3 simulated SPAM produc-
tion line, watch holograms of Woeokd War 11 vet-
erans lauding the benefits of SPAM or visat 20
different exhibits

“The whole musewm is playiul, woogee-in-
chevk, but includes historical componens,
leas, ™ Panlsen savs, While the exhibits were ore-
ated by Design Craftsmen, Inc., Midland,
Michigan, the Paulsen team “created the envi-
ronmient for the exhibits, |1r|1u|II:|.,|.; this corsul
tants with comstruction maethodologies 1o bauaild
woonomically and tmue to ther vision.®

On the south end of the bullding is the
mare conservative 53,000-square-fos. Hormyel
Foods Corporatien Corporate Headgquarters
South. The client “didn't want o confuse its
Cusbomeers with enibry podnts,” Pauluem says, “so
we created an entry canopy and image tha s
moae corporate and different identification sig.
mage for each entrance, and tied the two builbd-
ings together with common masonny,”

The design team also converted the cavs
ernous warchouse space into light-filled, com-
fortable work arcas for 182 people, with rooim
o gron From a central hub, which is sue-

N
&
]
]
=
i
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rounded by curved-wall conferendce rooms, the
space swings out imto various departinents,
vach of which has & commion indommal breaks
ot space with & skylight. Cable for electronics
and data acoes (as well 28 HVAC ducts) are o=
cated beneath a raised Aoor (o allow a fexibde
“Prug-and-play system” thooughout the office.

Completed in 2000, the conversion of an
odd Kmart into an intemational toarist destina-
tica, whibch has seen morce than 60000 visitors
thus far. has E.irnu,'n.-u:l “mothing but positives
fram the people who woak here, from the oom-
munity and from the public,” Peil sy

“Iwie only heard ringing endorsements. for
the musseum and about everything that’s been
acecanplishied here,” he adds, confirming the
cuctural and culinary potency of the ubbiguitous
luscheon meat that continues undininished
aler 65 vears

SPAR" Busewn and Hormel Foods Corpanation
Coporate Headguarters South

Austing Minnedata

Paulien Arhitecis

Mankato, Minnesots

Th soth mnal of e bolicing
Wi oormeTTed welo corpoe e
headguaniers for Horme'
Fonds, fopposde side), weth
light-filled comdnrtahbe
nferoes fabowve) and a coffes
chop senang ot ermployees

and e votons Jefi
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